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The promotion of culture relies on each individual who is passionate things that he /she is fond of and enthusiastic.

When it comes to popular culture, "youth" is undoubtedly the key. From radio fo television, movies to the internet,
actors, singers, athletes, and even virtual characters in video games and anime drive trends and create cultural icons.
In the previous Tokyo Olympics opening ceremony, anime elements were used as the theme, and activities such as
skateboarding, street dance, and esports have gradually become Olympic events. These things, beloved by the
youth, have leaped onto the mainstream stage. And fashion stage corresponds to this phenomenon as well.

In cities around the world and various fashion weeks, it's not difficult to observe that street and youth culture
have become a canvas for various creative expressions. Fashion no longer adheres fo predefined boundaries, and
style is not confined to the runway. The infusion of culture adds value fo fashion. As a result, this season's opening
show incorporates cultural elements belonging to the younger generation info the fashion scene, collectively
crafting a captivating narrative for the season. It reflects the distinctive characteristics of the young generation and
confemporary concerns.

This season's Taipei Fashion Week delivers numerous exciting and spectacular brand shows, sef to dazzle with
creativity throughout the month of October. Spanning from visual arts, indigenous culture, traditional craftsmanship
to the current youth culture, the cross-disciplinary themes of Taipei Fashion Week have become a focal point of
media attention. With the addition of the "Outside Events Schedule," featuring the "Contemporary Craftsmanship and
Fashion Crossover" exhibition and the Taiwan Women Artists Association's "Her Artistic Fashion" fashion show, these
events portray the diverse and interdisciplinary forms of contemporary fashion.

Because of culture, the fashion industry has more possibilities, atracting more capable and talented individuals
to parficipate. Taipei Fashion Week is not only a platform that stimulates the economic aspects of the fashion industry
but also a stage to showcase the cultural and design essence of Taiwan. Through fashion, we expect to demonstrate

the new strength of Taiwan's fashion and culture.
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Youth is the formula on the blackboard,
it's the name written with a 2B pencil, and

the shy confession etched info the desk.

Youth is the dinner on the cram school street,
it's the graffiti on the movie street, and

the dance moves rehearsed repeatedly in the underground street mirrors.

Youth is the game in the palm of your hand,
comic drawings sneaking info the textbook, and

idols' new songs on repeat in your headphones.

Youth is the troubles of adolescence,
it's the dreams we chased fogether in those years, and
the unstoppable and fearless drive that we all had.

Youth is the brave journey on the long road of life.
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(A)crypsis®
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(A)erypsis® was founded by Creative Director Zhang Yihong, also known as A HOM, in 2015. The brand has received numerous accolades
for showcasing at Tokyo Fashion Week and is the only Taiwan designer brand with a long-standing presence in the Japanese men's fashion market.

The brand's core concept revolves around abstractions, conflicts, pride, and madness. It excels at incorporating various design techniques such
as the use of different materials, visual overlaps, and image rotations into its clothing. Through multiple techniques, (A)crypsis® employs embroidery,
towel embroidery, multiple prinfing methods, weaving, hand stitching, and other craftsmanship to detail their clothing, allowing for the interpretation
of clothing series through different processing methods.

The brand name is derived from the character of one-eyed giant in the 1950s film "The Seventh Voyage of Sinbad." Focused on craftsmanship
and creativity, we value the initial impulse of fashion and express the slogan "My Life is My Life" through beautiful and astonishing designs.

The brand aspires for its fashion designs to closely align with everyday life, emphasizing fabrics and exquisite craftsmanship as core

characteristics. It firmly believes that fashion culture can only thrive when it genuinely integrates into daily life, with the hope of bringing fashion into

the lives of both you and mel
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67ARROW — INVISIBLE ARSENAL RIFLE is the Fashion Line of .67ARROW

The theme of S524 collection is: "if you know you know." It articulates that | believe what | stand for, and | only tell
people who really understand.

#24ss #iykyk

The garments of the collection are short and wide tops, and super baggy on Bottom of the Silhouette. And the
application of techniques combines stencil, digital printing, braiding, and splicing. The whole collection creates a
strong brand style in a fancy free way.
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The ANOWHEREMAN SS2024 collection is based on the 80s and 90s rock culture,
the inspiration derived from the fashion classics of these two eras. It is presented in an elegant
and distinctive manner, offering a fresh reinterpretation of fashion for modern men.As the
sun dipped below the horizon, the garden fransformed into a magical realm. Soft lanterns
illuminated the path, casting a warm, inviting glow. It was a reminder that even in the midst
of urban chaos, a slice of serenity could be found, a testament fo the enduring beauty of the
natural world and the human spirit's need for connection with it.

This season,the brand has blended the elements of 80s and 90s rock culture to bring
a unique fashion experience. Ii's a fribute fo the fashion trends of these two decades,
transforming them info elegant and personalized menswear.

In ANOWHEREMAN's design philosophy, we've revisited the fashion classics of the
80s and 90s, including loose cuts, leather elements, distressed denim, and more. These were
iconic features of that era, and we've reinterpreted them, infusing them info each garment of
the brand.

This season, every ANOWHEREMAN piece exudes a vintage charm while maintaining
an elegant style. We believe that fashion is a way to express oneself, so our designs
emphasize defails and tailoring, bringing confidence and personality to men.

The brand's designer states, "This collection represents memories of time, a modern
inferpretation of the 80s and 90s. We hope that every man wearing our clothes can feel this
unique style and showcase their individuality within it."

Whether you're passionate about vintage style or looking to express elegance and
confidence, ANOWHEREMAN welcomes you fo join this fashion journey. Our $$2024
collection will be showcased at Taipei Fashion Week, allowing you to incorporate trends,

elegance, and individuality into your fashion choices.

oqLiq
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COWPER WANG LU i in #ORBSTATE » 16,8 BB RS TR ERANF A B BRR -

The theme for ogliq in Spring/Summer 2024 is "Diffusion," inspired by the potential diffusion models in Al art. The scientific
concepts of the process include deconstruction, reassembly, restoration, and balance.

This season's fashion show incorporates hand-drawn elements from comics, transforming the 3D style info 2D, creating a digital
flatness illusion for the viewers. Collaborating across disciplines with Taiwanese contemporary artiss COWPER WANG and comic

artist Eli Lin, the show explores the layers and classic elements of comics fo create an intriguing street style.
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The organizer, Jerry Chien, is dedicated to promoting Taiwan art and culture to the public through fashion. He aggressively
collaborates with various brands, sfores, and artists to nurture different inspirations, enriching the brand's worldview, and thereby
creating a fashion consciousness that embodies the essence of Taiwan.

The design concept for this season is a response fo recent life changes, as people have gradually adjusted their lifestyles
with the easing of the pandemic. The styles of this season return to a more typical shorter length design, while also showcasing
asymmetrical cuts and heterogeneous patch work techniques in the catalog. This presents a new look. Various techniques such as
all-over printing, garment washing for a vintage effect, wrinkle dyeing, and post-processing of accessories are used to bring out the
overall texture of the fabrics. This allows for multiple different wearing styles for a single garment, with loose silhouettes that are not
restricted by time or context. It combines modernity with a refro atmosphere, maintaining the consistent diversity that characterizes

the brand, with the aim of connecting Taipei and Tokyo from the unique perspective of PLATEAU.

JUSTINX X R#-38

JUSTIN XX A Figrests - MBIRR » R RAEIEH - RERIIKERSSETMEBM - TEEYE - REBEKELS - 1K
FERER AR RRIERIEFREME © 24 5SS T ¢ (BREUEMIMREE So Soul MAD House) BRICHSIRIRIETRRNZR B BRS<ERAT
AP ERFRE—REL Al IR AR ARVEER - FISIBN—I5RIATRENAIRAKTE - A BIRES AEBE —U A EEEE
FENAL 0 FTRIFRN —ARRABRAGFENZEFR (REBMREG) o FRFRR A IR APTHIUEE /R LE AR
¥ RE O DIRMPIB BB ERLE - SEBKN RTHEE(CR 24 5SS BERA R HEDM A RER - BRE Al
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JUST IN XX embodies the brand spirit of "local is Global." Our collections often blend Taiwan's local art, craftsmanship, and culture
while embracing a sustainable mission. We frequently have crossover collaborations with international brands and various industries.

The inspiration of this collection stems from an unprecedented burst of creativity during a conversation between Justin Chou and an Al
chatbot. The Al chatbot created a nonexistent manga artist named " #M KL " (Yue-wan) and a nonexistent manga tifled " ER $E A5 18 R BT
(So Soul MAD House). Justin Chou turns the fictional two-dimensional story, as described by the Al chatbot, including professions, style, and
mental disorders afflicting the six main characters, into the 24 SS collection. He aims fo create a two-dimensional fantasy fashion collection
inspired by Al, one that even Al itself couldn't compute.

As the sun dipped below the horizon, the garden transformed into a magical realm. Soft lanterns illuminated the path, casting a warm,
inviting glow. It was a reminder that even in the midst of urban chaos, a slice of serenity could be found, a testament to the enduring beauty of

the natural world and the human spirit's need for connection with it.




anhEs

Jeebovinesd 1o 3 4 4 FASHION SHOW

o5 BRI TR
/ / J wimeasRmnES

ERRE DREMEAZER

W @ N Y V3 B RS ERANEE -
o > *
(o) I / / ETRMSIET  RERRE BT AR EERERS

BEREZIRFERBE 24 XA TNRES - ANET 8REE
5ot BRI GE B S FRBRANRFEAN
WooleeX » A2/ [F] 25 1R B R BF 4B 2 1Y IRENSENSE » DUSSE
PRTA = b B S A T 5 75 2 S5 WEITZU-YUAN 28— R B A G 2
AR5 ZE4+GREEFECEERZILHEREE » B8 Daniel
‘ Wong ~ JENN LEE ~ Liyu Tsai > RAY CHU * IR ERZL » ST
' ) BRI EE IR #DAMUR ° ZORZILRFESBIERETANER Al ~ A

818 & EEEZEEE PORE RENEWAL FACIAL CLEANSER

MEZHEALR  ZTER 16 S ARANEZAETE TR
THRREEAFENEE ERT2UAFRKBRESFSHENE
RS - SERETAER 0 ELRANEREE - RIZEIMN
A8 BRBNREHEE  SERTMHENARKASHEE -
A ER R RURITHIRER |

-95.8%

30 4 10 i 5

l I sing fashion to read the landscape of Taiwan designers, Anticipating
the fransition of seasons to spring next year, Dopamine flows in the
minds of those on the runway. Design is the ultimate luxury, Each designer

presents their grandeur independently in Brand Show.

In the highly anticipated the Brand Show of Taipei Fashion Week
SS24 eighteen of Taiwan's most prominent designer brands have been
— selected, Including WooleeX, who has conquered both Taipei and New
York Fashion Weeks, IRENSENSE, debuting simultaneously at Tokyo

Fashion Week this season, And WEILTZU-YUAN, who has been active in

28 5 L7 RSN

Taipei Fashion Week's Young Talent Show and is now presenting their first
brand show. Additionally, four shows with distinct themes will take place
in the city of Taipei, Featuring Daniel Wong, JENN LEE, Liyu Tsai, RAY
CHU, And venturing beyond Taipei, #DAMUR will launch in Kachsiung's
Dapeng Bay. This Taipei Fashion Week encompasses a wide range of
creative approaches, from designer Al to human romance, from everyday
scenes to diverse inclusivity. sixteen different interpretations expand our
imagination of clothing and time, enriching the cesthetics of each brand
showcase at Taipei Fashion Week. Taiwan designers are making waves

with their stylish splendor, intangible romance, and engaging dialogues

-

about fashion. let's embark on this fashionable awakening and witness
i

the competition among Taiwan designers for the prophecy of the future!
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# DAMUR

DU# RSRRBIRRIRER T © 2015 £ IRIERGRT AN E M SF A MRIER A RMmE DAMUR > AT
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Unleash the future's voice with the "#" logo. In 2015, Germany-based designer Damur Huang created the high-end
fashion brand #DAMUR in Berlin. Combining Berlin's street style with cutting-edge unisex fashion, the brand has firmly
established its distinctive identity in the global fashion market.

Infused with Berlin's rebellious spirit colour contrasts, thythmic wave patterns, daring silhouettes, and innovative cutouts,
exude a sensual and free atmosphere, playfully merging elements of fashion. This October, witness the rise of the latest

unisex fashion legacy at the coast of the great Kaohsiung Dagang Bridge.
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FEFF AT BT Daniel Wong L TR R | Rz OER > ZBRZIBABNIE BN 2R R - 8 7E Alexander
McQueen 1 Versace ¥E/E R 58T BIEB LB AT A lady Gogo H2 ARETIRE o & 37 5524 Z % T DANIEL WONG X

DISNEY- #RERSE , LU R BFMRE-TBEFAER @ B8 THRE% ) T8 HateRanRRERIE - E5aT4K
REERBR®D  EERENREK - HBEMMNERBEN—E - HWESTNEREREERENFFH

Chinese fashion designer, Daniel Wong, chooses "exploration" as the core concept, and manifests his fashion brand via intense and
sophisticated visual printing. Wong has worked for Alexander McQueen and Versace as a designer, and created multiple collections. In
addifion, he has been a costume designer for many celebrities, such as Lady Gaga.

The new SS24 collection- "DANIEL WONG X DISNEY-Exploration" is inspired by the centennial celebration of Disney and the tenth
anniversary of the brand. The theme of "exploration" manages fo weave Disney classics with the style of the brand. This magnificent journey
manifests a unique charm, which connects past and future, and blends arts with aesthetics. The combination of the two legends brings a

fashion feast with a great significance.
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Renowned as the Knitting Queen, Gioia Pan unveils "Bloom" Spring-Summer 2024 Collection as the world's first application
of generative art into fashion design. Generative artist Jimi Wen's work has been developed into fabrics showcasing the tensile
strength between nature and artificial intelligence algorithms. Knitwear roams among thousands of threads and accomplishes
exquisiteness fo ifs fullest potential. Meanwhile, program codes are also declared as artisans. Integrating ingenuity and

craftsmanship for delicate rendition, "Bloom" pays tfribute to arfisiry and technology.

2711

INF 2455 FFtBERIRANEERE L REEDEEMUCNEREE)  AFHDEBEREVRBAZNLER  FEREKRE
CREEEERtINRE  BERHEM B0 - ’R - B8R > AREESETIXNREBANAEER RN WEEHRRHH
e lRELERSER  AERMEEEFRIBELRSIRBERNTR - EEREMRAADERNRESE -

The inspiration of INF 2024SS collection stems from the roadside banquet [ BAN-DOH ) culture in Taiwan. BAN-DOH is a local feast culture of
Taiwan, and this collection manages to have the unique image of BAN-DOH blend into floral prints, and deconstruct Taiwan traditional garments from
patterns. The traditional garments include chef's uniform, blue-and-white slippers, and mouming clothes. This collection not only adds innovation and rich
design for these traditional Taiwan garments, but delivers the uniqueness of BAN-DOH as well. The garments have the design of electric embroidery, which

delivers an image combining the neon light of the Chinese character "Xi" [ & ) in early days of weddings and Taiwanese tattoo style. The whole collection

delivers a unique fashion style with both innovation and playing with tradifion.
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T BRIV S —1) 5 IRE IRENSENSE — A B CBANNES -

The brand concept of IRENSENSE is to blend the vision and perception of life into neat contours of garments with a chilled life atfitude,
and creates a fun and arfisfic dressing style. IRENSENSE expects to bring a manifestation of a character to people, instead of restrictions and
frameworks.

The collection of this season is a continuation of the previous season, which is the fairy tale version of the POKER GARDER in "Alice in The

Wonderland". The inspiration of 2024SS collection is from the movie version of the sfory, which is about 10 years after coming back to the real

world, Alice overcomes her own fear, faces her side of fantasizing, and finally fully accepts herself. IRENSENSE perceives ifself as Alice in the real
world, discovers the goal, and creates a whole new brand vision.

The theme of this season's collection is "vision", which shares the meanings of foresight, imaginafion, and dream. It delivers Alice's fairy tale

world and a young girl's imagination by colors, totems, patterns and fabric details. The costumes of the runway show in Tokyo depict that Alice fell
info the bunny hole, experienced fear, and was reluctant fo accept who she really is. Eventually, she was determined and able to face everything

candidly. Itis a mefaphor of IRENSENSE inviting everyone to innovate his/her own unique chapter of life.
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JENN LEE 24 EEREAIE—ELE - KEBARBECHEN - IK—RAHRRNEARE  REZHITE
AR AN TEK WERECERETE L SARSREEE hBREAmY - KRB
FAEEL L REAZN\THIERIBET S ZZTHIEERS o JENN LEE IBRRHRESENEIA "# . (facing)
ERTARNABNERTRD @ AESFNMERERER » AREIAESERTREE -

The 2024 SS collection of JENN LEE attempts fo create a paradise, in which you are able to express your personality boldly
and naturally. In addition, you are able to develop yourself freely there, like water without any restriction. The core of the brand is "be
happy and play hard". This collection attempts to have the concept of "organic" to be manifested in the crafts of garments.

For example, iron fabrics to produce natural wrinkles and utilize faggoting, and have a rusty bike chain dye on the fabrics. This is
the result of eighty percent of craft expression and twenty percent of a beautiful accident.

JENN LEE manages fo have the "facing" which is normally hidden in the garments to become the main and visible fabric of the

garments. The brand utilizes the fabrics of table cloth to make gowns, it creates all sorts of possibilities without any limitation.

21
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Liyu Tsai insists on making sophisticated clothing for women, and has the inspiration which blends designer's living experience with brand
spirit of refineness, trendiness, and elegance.

The brand atfempts to combine the international frend with local needs, in order to create a fashionable woman with a total perspective, and
cultivate a unique taste and fashion sense.

Liyu Tsai deconstructs the classic architecture and selects their abstract lines.  She then utilizes soft fabrics to interpret the silhouettes of
buildings via 3 dimensional contours. In addition, the collection manifests the workshop level of crafts as well, in order to extend the Paris

craftsmanship philosophy. The whole collection pays an homage to Paris, the capital of romance, for its layers of different beauty.

oqliq

oqliq 2024 FFHE FERBRBIEEL diffusion SFTBUSIREN A R EREREEERE - BN SERRMFTARE « 48 - iE
T o BREYC BRERNEE - BEBRRBEREEENGEE - RETPIFRT E8MPNEUTHMHFRNER - W
ERRRR 2R EAEERMR  BEANERRGTEERRZY R A REERNENITR - RITESESHE

The theme for oqlig's Spring/Summer 2024 collection is "Diffusion," inspired by the potential diffusion model of Al-generated art. The
scientific concepts of deconstruction, reassembly, restoration, and balance are explored throughout the design process.

Through diffusion, the collection transcends individual attachments, allowing self-boundaries to dissipate into boundless existence. The design
of the collection deconstructs the wings of insects, and manifests with a cyborg style. In addition, the bionic and robotic style of the collection
represents the design of the contemporary functional apparel. The hidden breathe design is able to adapt weather changes, and it blends in the

local elements, which is the expertise of the brand, the result is the unique urban function with oriental style.
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RAY CHU

RAY CHU =—ERFFRIHT 28R « AIFEEERNRARE - AL ER BB IIR
FTEE - FANEIMENBENRRNERE - 2024 FE RS - BROEIVEF - REZKBEAMNBEHA
RIBAVEHRIRIZAL - AF 5P 80% MAHRA T RAME » BF=EAEBH - ERASHENE
HEE - RAARRRIEEAE  BEENERBAR

RAY CHU is a fashion brand that values innovation and sustainability, striving to merge beauty with responsibility.
Known for breaking traditional norms with uniquely personalized designs, the brand emphasizes material selection and
environmental practices. Through every collection, RAY CHU conveys a fashion philosophy that upholds both beauty
and responsibility.

The collection features a palette rich in soft blues and sandy whites, complemented by hints of ocean green and
flery red, painting a vivid narrative. Notably, Ray Chu has hamessed innovative 3D printing technology to recreate the
skeletal structure of the Manta Ray, highlighting the importance of safeguarding marine ecosystems and advocating for

environmental conservation.

Seivson

Seivson IZMER AR - 155 T APENAEEFLDE )  DRERENBMPERTY - AEERE
EEAFED

AZFLSPN I AER - ERAEARENEZ « BENZEGRE T ELRBEBINEEER
[RARFI R AREA(CTZRA T AT IIWE | o ARV IR RARBI R - R 2 A ORRINE -

Seivson is a brand inferprefing fashion from female perspective, with a philosophy of "looking at life with a flipped angle",
Seivson is seeking a balance between commercial and cesthefic success, in order fo infuse new energy in Taiwan female fashion.

The inspiration of this season's collection is working girls, and applies the brand's signature designs of hollow out,
deconstruction and multi-layers to deliver a unique and appealing suit, and trench coat. One of the themes of "Secrets of The
Office" stems from the transformation of underwear. For example, the special stripe cutting delivers a result of using a shredder,

and itis a subtle expression of manifesting the secrets of people.
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SILZENCE

sfy|e

Artificer
Intelligence
Window

TR AE ) ITEAREERRREES  LEANEZSETHER  REEASEREMBMERE » BT R
FANAEFEEHEERRDERMENGEER  TERARERAXEER - REBRABREAIE » RN
AL FIEEEEN—H—& > BB RERIITH XSS -

The theme of SILZENCE 2024SS collection is "the view of Al window", which is a concept of establishing an environment which is inhabitable
for human beings. The collection attempts to use contemporary technology to elevate the comfortability of the space, which is the Al window
specific for the climate in Taiwan.

In addition to the innovative functions, the brand utilizes the rational structure of the window frame to develop an emotional fabric structure,
which perfectly matches the aesthetic philosophy of Silzence times. Silzence times emphasizes on the coexistence of nature and human, and

manifests the core of Han culture. The brand reviews all the details in history and creates a culture combining both modemity and tradition.

Mowgrar

— O~

B Story Wear BIRFY - #iERRERTDISER THRBE _OSRIR ) REES TRE X TKEL X THERE, 0 =
TACKAERS I DUHF AL HORE I A MAE DNA - BRI B RS ERHEZR » LU A, Nature, Crafismanship ARETHD » 100%
EMFTEE TR T SRS HMNFERL - 5524 P8 100% BERRT S ERMMEIRE I HIREDENER
B EREERKERET

Story Wear is a brand combining multiple concepts of "fashion", "sustainability" and "social enterprise". The brand attempts to have
sustainable fashion be a mainstream attitude. The brand DNA s the spirit of cowboy culture, and breaks the restriction of conventional
-

fashion. The core of the design is "art", "nature" and "craftsmanship", and achieves to have all the garments hundred percent local made, in

order to become a fashion brand which advocates diverse social issues. The collection of 2024SS challenges hundred percent circulation

design, which leaves no extra fabrics to use and ufilizes decomposable materials, in order to achieve the ultimate sustainable design.

27



mh® WANGLLNG 2B FRRAY TERBASE | PREE_E AR EBAER - BRAF - HERIINAEK8ME TIE
B, BRARRRBEENER TR — - AR BHEEEN R TR QM A MR - LUCHES R THERBATS
DERRTE2 > DUSERERERERLH REEREBINEERS -

The designer brand WANGLILING has a joint collaboration with the series of "Bloody Smar", which is an adaptation of Japanese manga artist
ltou Junii's work, and is going to launch in Taiwan.

The name of "Tree Collection" originates from the classic story of "Blood-bubble Bushes', which is one of the essential elements of "Bloody

&

Smart" as well.
This collection is a dedication to all the relevant story elements and extended design of classic roles. The background is the two dimensional
world vision combining light and shadow. It flips over the graphic art of thriller, and the manga contour lines are the extension of the inspirafion.

And eventually it delivers a visual feast which interprets both elegance and fantasy.
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LR 2458 B EIARERT - BAEEZINE R ERRRAE K O E AT AFF Y -
BRI ERCRELBRNEE  BETREIERRE -
Dizgppeita R BRERE  FEXMCABRRAS N EREFEE -

WEILTZU-YUAN has launched collections with a namesake brand in Taipei, New York, Prague, and Wellington+-efc.

In addition to selling and customizing the design collection, the brand involves in TV commercials, stage plays and hair and makeup shows as well.

The 2024SS collection of "Still-Life Garden" arficulates the endangered or extinct lives from Taiwan to the world.

The electric embroidery of bouquets is to commemorate these lives or objects which have existed, and do self-reflection of cherishing these vanishing treasures.

The still-life garden is a reflection of the dramatic change of environment, a guardian of culture, and a mirror to reflect the significance of oneself existing in the world.
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WooleeX HIFE/MERNABMBEMEFLYHAFEES - BRSIULHIRD  KRASHFRFEEE I
EZEREMIERETZT - EARERZ RIEBEE—RBMAT R -

BEHTNAEZAEBNARAXNER  EELESHEESNERZT WR—EREMEER1/)
& o AZFLL "The Neighbourthood" 78 » A RARE TR IR M AR

WooleeX is renowned for blending fashion with American aesthetic paintings. The brand embraces the diversity of culture,
combines the uniqueness of both east and west characteristics, and widely applies fo the pattern design. All these elements make the
brand manifest its unique taste.

The corner of each city is a space with diverse culture, and each individual has its own unique story. It is a representation of a

small society embracing all the differences. The theme of the collection is "The Neighbourhood", and it's an exploration of all sorts of

situations and possibilities under different environments.

/NN BB B P SN B T S E Y
TRE g - min s zasess
BRENSE  BARS | BIEAQE
% EERRAKNARSE  BREE
AR -

rom the ranks of established brands that
Fhove received significant fashion awards
both domestically and internationally, we have
selected three brands with unique characteristics
and market potential to collaborate in a New
Breed show. This joint event brings together
diverse creative perspectives and showcases the

creative energy of young Taiwanese brands in

various styles.

MHansen s 82 TNanay EF & HRAG
BRAFHULES - MARBIEXLRE E
BEAR - A RBISHR RS  BERRK
FERPTRELEE  BRERRRESUEHE
RN - LEEFEEEG—REBER > FTET A
BFRBTENMHR - ERBENERECY -
BELCENTENES  RESERICUEN
B - EFEARETERS -

"Hansen" and "Nana" collaborate to seamlessly
blend both Eastern and Western cultural awareness.
The two brands complement each other in cultural
fusion, and sketch a distinctive fashion style that brings
surprises in the upcoming seasons, and confinues to
explore the boundless charm of ethnic culture.

The collection is inspired by the integration of
Confucianism, Buddhism, and Taoism in Taiwan, and
creates a harmonious blend of all the religions. Through
infricate patterns and colors, a sense of inner equilibrium
and tranquility is conveyed, showcasing the uniqueness
of Taiwanese religious culture, and it perfectly blends

with the contemporary fashion.

T mhES
NEVV BREED

Accessories by NANA JAO
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PCES

PCES & 4 Projelo a Cidade E as Serras * 3, 5 £2 1
BETE o A= AIaRET AR IZAY lifestyle fR AR - ARABER
PRI REE - REERTERREBARRSES
BEOFE  FIAREERNES R BHIRFIEN
MR E - WS ERMHEE - E3EREAEE
BT o ss24 DIBIF = EA N FEARES - AlEH
—ERDEEBENHER o B Religion' ~ "Military" 1
"Authority' ER=TENEBINRE - HELER ~ UbE
ERERARBHETR  WERRRLTTENE
TEHEER o

PCES(Projeto a Cidade E as Serras) translates to Project
of Cities and Mountains. It is founded by three designers,
and breaks from the traditional restrictions of genders and
seasons. The brand attempts to search for a balance between
technology and nature, taking advantage of technology to
infrospect its influences on the environment.

5524 PCES conceptualizes the balance produced
by the number three, creating a world with a countervailing
balance of three powers. The three powers are "Religion,”
"Military," and "Authority," the designs originate from their
historical backgrounds and cultural influences, baptized with a
uniquely modern concept. This collection attempts to manifest
the mutual connection of these multidimensional elements.

One will always corrupt, two will divide, but with three,

there's balance.

V/ENG_STUDIO

WENG_Studio R Lless is More :Z 7% &
B - WEZIEVEAMTRRASR - TEE
AR ERET -

ARZ » WENG_Studio 1§ 22 8 A1 4 1 1 25
HBRIMNARBIEERER - BEEE - mRF
% DURBEDIDEE ~ 4~ BRF T HRESE
TE  BASEARIASHNEMERE W
EREENBAONERNREES - FaA
RAFHRBIENARBEMNRE - BHR
MR BEEIERE -

WENG _Studio embraces the design
philosophy of "Less is More," shedding intricate
embellishments and trendy symbols while upholding
practical and minimalist modern design.

This season, WENG_Studio draws inspiration
from the distinctive appearance of Taiwan's
"Butterfly Orchid". Through tailoring, abstract
techniques, as well as craftsmanship such as
collage, chiffon extraction, and precise hand-
sewing, it portrays the life journey of budding and
wilting, presenting the orchid's simple and elegant
fluid aesthetics. Furthermore, it incorporates the
diverse meanings and symbols of orchids in Eastern
and Western cultures, offering a reinterpretation of

women's confidence
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( :onﬂnuing the tradition of nurturing talents on

campus, the Young Talent Show is in the third year.
Once again, we bring together four promising emerging
designers from the Taipei Fashion Week AW23 and three
winners from the 2022 Kaohsiung Fashion Awards to

jointly showcase their latest creations. This collaboration
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injects a fresh burst of creative energy from emerging

designers onto the stage of Taipei Fashion Week.

Fashion brand Seizeyes is an invented
word stemming from "seize eyes", which has
the indication of "atfracting atfention".

The theme of the $S524 collection is

"Reconciled love ? " The inspirafion comes

from the feeling after the broken porcelain is
being reassembled with different materials,
the porcelain starts to show different
appearances while restoring.

The " ?" indicates an open questfion of

a reconciled love, whether it's another form
of great love, or an option of developing
other relationships. Once the love is being
reconciled, it will never be the same love

before reciliation.

SEIZEYES
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2022 BIEFFHAE AHE

PURFS EH XAt HEERETR
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st BARHRERXEEE2HN
M o BREBMEHR - REE
RZBREMINGN  EARERH
BHEANZ R LB -

TRBEAME, » ", AR
BIFMA - HRARBS - DISeEE
ERBERERAER - B AMHER
BRAVEREBE - ERCHRBEH
BAABLIS BN ENTE 23R HEEE TR
HIRE

Design inspiration is drawn from
oriental traditional culture, combining it
with emerging fashion design to provide
the public with a more comprehensive
understanding of traditional culture. The
designer is proficient in designing knitted
fabrics and through various post-processing
methods showcases the diversity and
malleability of knitted fabrics to the public.

"A good bird chooses a tree to roost."
It conveys the concept of selecting the right
person. Inspired by the wedding scenes
in Dunhuang murals, it explores people's
pursuit and yearning for emotions. The
designer uses of colored yarn combined
with knitted textures and digital printing

creates a sense of mottled.

$3

CHIANLEE

2022 BIfERHAE 8

B destiny " #n 38 4 FEAIRA Al
FTAR RER restify "3RHA , AR BAE
A B Destity " HRAL 4 Z5 BB
HORRATRES °

AEFm TAKRY ) BRiEHRA
WA TEET  HRAME - AEER
REFERGENRE KA CHE
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BRAVTEEE SRR ; MERY » Bl
WK T TR - BB TN —ESIER
AR -

AT EAFINRZOLES © TR ZRRK
ENFIARLL B 4R B CRIRERE - IO
R EENIRZZIEINEH
B RERRNER  FREREK
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This season is jointly created by "YI
TUNG HUNG" and brand co-founder
"TING | CHIU".

The inspiration of $$24 comes from
the design's personal feeling."You and |
are bound and blinded. But keep traveling
in this colorful mist, running and bouncing
comfortably inside. Gradually, We lost
our way. Can't see what the next island
looks like. Maybe we shouldn't indulge,
breakthrough the breaks that we have given
ourselves. let go of prejudice, soar lightly
and enjoy the true freedom. Embracing the
past and future, healing deeply you and

me."

AW23 IR R E DTS

ZIEBRBIAH - SXABRHN T
HRRRrRRHNADER - BEEA
FRNGE - HIHNRADERL > &5
HSNBRIZRER B BN TR D IR B
%o WEEREYR  RERSLRE
FERRHEE  BPFNEEEN
# > MER R RN AR HH
RO R - R HEZ NERMAT
IR »

In the early era of the Republic
of China, literati and intellectuals used
the sense of inner strength which is a
manifestation of inner-self, sober and soft
humanity fo resist the chaos of the outside
world. The collection is a discussion of the
relafionship between the exposed soft body
and the inner core. By using plant dyeing,
Chinese medicine dyeing and other dyeing
techniques, the result is the color and texture
of Chinese painfings and ink. The silhouette
of materials strengthens the interconnection
between softness and perseverance, and
manifests the image of going against the

wind under the times.

AW23 R R E DR TS

WWW £ Welcome Wei's Wonderland
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Fashion brand WW!'W is an acronym
of Welcome Wei's Wonderland. The brand
is the creating haven of the designer, and
she integrates interesting thoughts and
diverse colors in daily life.

SS24 collection is inspired by the
shimmering meteors of a midsummer night
sky. The designer has transformed her
imagination of meteors into fascinating
jacquard fabrics, incorporating various
knitting techniques and elements such as
plating fabrics and tassels, infusing the
mystique and romanfic senfiment of meteors

info clothing.

Wol'w/
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The designer's upbringing was
surrounded by a woodland environment
which nurtured her early connection to
nature. She subtly blends crochet and
jacquard fabrics in her works, and the
inspiration of her knitting works is from
the natural world to express her deep
appreciation.

In the SS24 collection, she interprets
the life cycle of trees through "annual rings,"
symbolizing the intertwined layers of human

life, like a canvas portraying our life journey.

AW23 R RRE D RETNTS

A LS AR R 4 R BF S TT R
EREKAE - MBS R
HEHE B SRR A - R E
mARMIFEES - KOHBEE B SRR
Tl 28 B IR K ©

ARZE 5524 ZFILL TR 4 B
TR RREFERBR © #=E
BEFIHIER - ERZREAEENER
KBBKER FLTTEM Masr - 8
EZINEMBRA R BEE R
[

The brand style combines simple and
chic fashion elements with sports functions,
and multi-materials to create its unique
fashion. Different combinations of the items
from this collection could create a unique
charm according to the consumer's own
style.

This SS24 collection takes "Future" as
its theme. The future world will be a high-
tech, highly-developed, and convenient era.
It features a variety of high-performance
functional textile and water repellent fabrics.
It is meant to create a collection that is
multifunctional and could be integrated info

daily life fashionably.
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10/22 THE SHOW BIR X FH
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H# 1 10/22 (H) 17:00 -20:30
(17:00 - 18:00 £ A5E / 18:00 - 19:30 BFiATE / 19:30 - 20:30 After Party )
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10/22 THE SHOW
Join the online live broadcasting and experience the

diverse charm of fashion!

Date: October 22nd (Sunday) 17:00-20:30

(17:00-18:00 Red Carpet/ 18:00-19:30 Fashion Show/ 19:30-20:30 After Party)

Venue: Taipei Dome Song Yan Ave.

Live Broadcast Platform: Taipei Fashion Week channel on YouTube, VOGUE Taiwan channel on YouTube,
LINE Today online broadcasting

The most anticipated event of Taipei Fashion Week - the closing show - will take place on
October 22nd this year. We are excited to announce that Chen Zhenchuan, the program director
of the Golden Horse Awards ceremony for many years, will serve as the Creative Director.
Collaborating with top professional teams in Taiwan, this joint partnership is going fo create an
internationally renowned fashion show.

This year, the show will be held on Taipei Dome Song Yan Ave., which was once the enfrance
to the Songshan Tobacco Factory. Hosting the closing show here symbolizes the initiation and
anticipation of the future development of the Taipei Dome and the Songshan Cultural and Creative
Park, representing the diversity of design and sports.

The show will feature the stunning creations of Taiwan fashion designers including ALLENKO3
(Ke Weilun), BOB Jian {lian Guoyan), JUST IN XX (Chou Yuyin), TANGTSUNGCHIEN (Tang
Tsungchien), PCES Design Team (Chang Zhiyun, Lee Yugj, Bruno Chung), and Story Wear (Chen
Guanbai). Corresponding to the spirit of DE&I (Diversity, Equity, and Inclusion), the performance
will bring together different groups such as indigenous people, Hakka, and popular hip-hop
artists. Through their creative lyrics and music, they will convey the spirit of freedom and diversity
that defines Taipei.

Please stay tuned to the live streaming platform to witness the most spectacular closing show

of Taipei Fashion Week 2023.

f§ElZ Jian Guoyan

20N FRUREESITHRBES  AFZABBAMC AR
2018 FERKIZFAZME M "TATFESREEBRE  HRM2
B - RETMBERITERR IS MR WRBIRERL -
BRIRTIRES URE—REEEHE  BREBE R ERS
RIREMTER » ERNBERENRER -

Since 2011, Bob has been providing custom tailoring services for clothing,
with collaborations with over a hundred arfists. In 2018, he officially established
his namesake brand, and and its ethos centers around "tailoring exclusive
clothing for customers."

Bob excels in creating tailored dresses that accentuate the female
silhouette, often infusing a fashionable twist into formal wear. Currently, the brand
clothing collections primarily focus on providing rental options for the general
consumer market, addressing the need for special occasion clothing without

excessive waste, thereby offering sustainable fashion services.

- H

112 {f% Ke Weilun

2018 FRENBEAZREXRR  RERZIFFHE FSRE
DEATEZERZER LGRS  BROUMETETRGaFAEREUL
FBE AEHBENEELEREE (Avant Garde ) B o RIEECHI R
P BRBVITHY IS 1L - BIBE—SMEREMERE 30 HEE - I’Ets
RARTTEEM A M IR B RS AR -

Graduating from the Department of Fashion Design at Shih Chien University in
2018, Allen went on to establish his own brand under personal studio name. In the
same year, he achieved the Gold Award of Fashion in Taipei contest, an accolade
that propelled his brand info the spotlight. He specializes in blending functional utility
elements with film and cultural themes, creating a pioneering Avant-Garde style which
is rare in Taiwan.

The brand is dedicated to highlighting the connection between fashion and art.

Each season, he collaborates with interdisciplinary artists and 3D imaging teams to

D

ALLENKOZ2

offer the public a comprehensive and up-close fashion experience.
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JUST IN XX is the first Taiwan designer brand to be selected for New
York Fashion Week, and the designer Justin has graced the New York Fashion
Week stage six times. He was also recognized by the fashion authority,
Vogue ltalia, as "New York Fashion Week Best Of Talent." In addition to his
accomplishments in fashion, he was the designer behind the entrance uniforms
for the Chinese Taipei delegation at the 2021 Tokyo Olympics as well.

Recently, he has been focusing on promoting sustainability issues, and
established a subsidiary brand called Luxxury Godbage, dedicated to
upcycling and transforming clothing from different eras, second-hand clothing,
and waste materials. Through this initiative, he delivers new meaning and value

into old items and discarded materials.

JUSTINX X R 4638

B3R5k Tang Tsungchien

2022 FIER BRI A ME TAEE » WIRERFH « BTEF
Zk - IREBRESRENTIEER @ TSR MAREREE
BETEa® @zl Z5HME  BREMNAHBR - R EE
ERE RN TININIAZISE RSP - FREFIES -
BERFTRENNIURITER » BPRHEELRI AN -

In 2022, Tang Tsungchien officially established a studio under the
same name, blending fashion, art, and home decor. His clothing style is
characterized by a strong emphasis on craftsmanship, a focus on cutting
and deconstruction, and vibrant print colors. He pays great attention to
defails and embraces a carefree asymmetry.

Tang infuses years of experiences living in Taiwan and France into
each collection. He breaks away from traditional frameworks and, through
elements full of vitality and playfulness, offer fashion a broader range of

possibilities.

TANGTSUNGCHIEN

PRIEFS  ZFEIH  Bruno Chung
Chang Zhiyun, Lee Yuqi, Bruno Chung

24 TPojeto a Cidade E as Serras ; I =& aT A
IZHY lifestyle fakE - BRARRXLIREXT S » NMBR
PRI B » e BACERBHFIRIER - Bl
ARIAEAETE ~ BUUENTE - HEAEEEESER
HIEEE - BOORLIRIF SR ERRENTE 28
RAMBESCGELERRE » @A RHEAFE
M AETEXETHEERE (Zero Woste Patterning )
HOBEE - AR AT FRIAHEINRE

The full name, "Projeto a Cidade E as Serras," represents a
lifestyle brand founded by three designers. They bring together
diverse cultural and professional backgrounds, and the brand
is not limited by gender or seasons. Drawing inspiration from
nature, culture, and technology, they combine unique silhouette
cufs and digital prinfs fo create a disfinctive aesthetic style.

Their commitment lies in reducing environmental impact
through innovative means. They utilize eco-friendly materials
and improve the production process to integrate fashion
with sustainability. They place particular emphasis on the
development of sustainable zero-waste patterning, ensuring

that waste is minimized right from the pattern design stage.

PCES

FR7E B Chen Guanbai

BB "Be Cool & Be Kind ; & R XL EME—FRERZ » LU
ST AL HRIEA T RE DNA - BRI E AR RFEEAESS © 1R E A AR
HRIOAN - FAFRFRR i~ S ETRES  BREERHEF
Rty SRARIWEEE XY ARLGE - MEFEME ~ BISTTERES
BEKERN ; BT B BmE - DIRIFEFIHEB NGO FrAEa#Y
TEHDEAERD - SR EERAE -

With the motto "Be Cool & Be Kind," this is a unique zero-waste Taiwan
fashion brand that embodies the spirit of denim culture in its DNA. It breaks away
from traditional fashion constraints and advocates for timeless styles. This brand
seamlessly combines sustainability, fashion, and social enterprise, with zero-
waste fashion at its core.

The brand utilizes recycled and upcycled materials, such as surplus fabrics
and reclaimed denim, to create sustainable fashion. It collaborates with local
marginalized women and a non-profit organization (NGO) of local tailors to

promote a circular economy and empower these communities.

41



2023 AFALH=t37 A2 ST B R E TS 2 BIMEE

TAIWAN FASHION DESIGN AVWARD MOE SCHOLARSHIP PROGRAM
TEERETITAR ) REAERELBREIN - XCHHH - TFDA is organized by Industial Development Adminitration, MOEA, co-organized by Minitry FOR O\/E RSEAS STU DY ”\I ARTS & DESIGN

#EREGELIERESNTHREESESE  SEEBEAS 37 B BWERIEN of Culture, and executed by Taiwan Textile Federation (TTF). This year marks its 37th edition, with
S ERNRERE A RIS RN SIS - R 2013 AEA the aim of discovering and supporting outstanding emerging fashion designers, providing them with
~ axaxal A T RFETEDR X N = R =
REIREFRE - FEIHEES > [KE| THARUMI 14 BEXFHHFHRE
ES- This competition platform encourages parficipating designers to not only showcase creativity in
EEASETAYBABENMEARS FRIBAE  TEE TS - their designs but also to address various societal, cultural, environmental, and future-oriented issues.
AX - BENAFESEEE  LBSHEEE TAEER raE They are expected to achieve a balance on four distinct levels: "Creative Aesthetics', "Comfort and
AEER SFEY S IS5
Hee, r%ﬁlj]ﬁl‘h R TKiERRE ) ERE CIRE T - In this edition, 12 outstanding design finalists were selected by a panel of judges. Including
KJEHEFRFZETEN Maroussia Rebecq (JEB) ~BERE AR (AAX) & renowned designers Fujiwara Dai (Japan), Maroussia Rebecq (France), and Stephane Dou (Taiwan).

EES B IREE ELLE BIRRARE Voléria Bessolo Lopiz (GEE) ~ & EMETS Fashion media professionals include Ellen Yang (Taiwan), Publisher & Chief Operating Officer of Hearst

BT (T A M AEE SIS  EEER ONE O Ud, B2 ATTHA Taiwan, and Valéria Bessolo Llopiz (France), Senior Vice President and International Director of ELLE &

ELLE DECO. Furthermore, industry experts Tomonori Matsui {Japan), CEO of ONE O Llid., Stephanie
= N =Py = N
B CEOMFAER (AAX) ~ MA=MEBRNBRAAFHBELRE Kuo(Taiwan), Fashion Director of Shin Kong Mitsukoshi Department Store Co., Ltd., Sunny Liu (Taiwan),

RUGFHESRETRRERRZTE HHREHEALRTERRIES Director of Strategy and Planning Department of Qsquare, and Charlotte Chiang (Taiwan), Director of
gemsmimEw 0 AEAEDS ABE  REFEERERES o TTF's Fashion Design Department. These finalists present their works at Taipei Fashion Week.

opportunities for development and growth. Since its expansion into a global competition in 2013, the

competition has successfully attracted nearly 14,000 participants from around the world.

Performance", "Multiple Functionality" and "Sustainable Development".
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BUSINESS MATCHMAK

R ENEE IR B MIRBIMT B IR R RE - REREX
(BB AERFHEXIRLDEE TS "RMRBEREEREA®E ) - &
FEHEFEERERNZUFEBERRRGRE - BUBRETN B8 BHEFRE
B~ i viP sl ER G Raas - MR DERRET MR ERE - &
R TRFR BB /S MR R B R S -

For this SS24 season, the Ministry of Economic Affairs and Ministry of Culture continue
to support the Taiwan Textile Federation in organizing the Business Matchmaking Tradeshow
Event with Taipei Fashion Week. Global buyers are welcome worldwide to participate in
B2B Matchmaking Events, tradeshows, runway shows, and brand VIP activities in Taipei.
These platforms aim to assist Taiwanese designers in promoting and increasing business

opportunities towards the international fashion supply chain and markets.

$5I2 T2 FEATURED BRANDS. (KX FRIEFHER )

67ARROW ~ AISH ~ ALLENKO3 ~ ALUFAI ~ AMBO CHEN ~ ANDERLOS * Atelier YSCM ~
BOB Jian ~ CJEAN ~ #Damur » Daniel Wong * Entadar / 38 32 51 8 ~ G1GO X JANG ~ GAO
GANG #5340 » HORSE LAl ~ IRENSENSE ~ JUST IN XX ~ LESIS ~ LIFEBEAT/ EEAF ~ linalu studio
LYNL Jewelry ~ MIESTILO ~ odyssey/ B #) & & I fF Z  PCES » RAY CHU * Reflection *
SABRINA HSIEH ~ SLOW ROVER - 18 #% #& -~ SoulAMI ~ Stone'As © Story wear =
TANGTSUNGCHIEN ~ TRACEY CHEN ~ URNAVY ~ WANGLILING/ SE £ ~ WEITZU-YUAN ~
WENG_Studio » WooleeX » J\ i TT#5 & ~ W4k T % Maison du Corsage » PSYCHO CYCLE ~
WEAVISM A E 2%

BUSINESS MATCHMAKING TRADE SHOW
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TPEFW SELECT SHOP

AZENFEBREERZ RIERN SOCO EBEAF @ RHEERF A MIRER
BEMENEE - Rt REEMERTMEEETS - BRREE SR ZIRE
FEEREESIZ W

SRR RERE 10 ZREFNREEMN I MEER BIBRZRTE &
NiTESZTEY AETARHFHRRE | SEERUMEZIHRMABE SR
MEASE  REEAER - RREREEEIRN TRITER » MaERIREER
MIEREBNENRKER - BRTREHEB
TAIPEI HIRRER 2023 £ 10 A 1 HE 10 A 29 B » SEMEGEERIE SOGO BEEE 5F —F
TASIRON BN TS |

2024 SS Taipei Fashion Week collaborates with SOGO Fuxing Pavilion, which gathers many apparel
boutiques. In addition, it provides an opportunity for Taiwan designers to be in the retail channel of a
department store. Designer brands are able to directly face the consumer market, meanwhile, it further

increases the commercial image of Taipei Fashion Week.

< Taipei Fashion Week Select Shop finely selects more than 40 excellent clothing and accessories é.j
brands. With the largest and most complete collections, it is definitely a boutique shop with diversity and rich T
contents! Each product has the individual characteristics of each designer from material to tailoring design. AN
You are able fo find an item which echoes your style in Taipei Fashion Week Select Shop, from Taiwanese —

Q humanisfic traditions, exotic culture fo current popular items. The place is must go for every single fashioner. U

The campaign is from October 11 to October 29, 2023. We sincerely invite you to the SOGO Fuxing E
5F to experience the unique charismatic of Taiwanese designers! LL
z)8 D
N 2 g YIRS FEATURED BRANDS. (KBS BIBRHER )
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FASHION FORUM

2023 EACHF I PSR = AR
H#A 1 10/16 (—) 13:00-18:00 (13:00 #REI A + 13:30 IEXEASA)
B MAFEMRIERE B
R EEBEFA © EALREEE YouTube

BURRS i RIB S F RENRZTHRERE A BRBBNERSERHN S BRI aRRHREARLERSE
AR Al BHRIR DEQI 2T HBAVBRA R E R - HRAD ZMMIAVERF - ZITHlnIiBs  RRIRESE I RIRE(L -
BERABESX RN SRR - BRIIRGTMNRGAE » ERSAREIIFERT EANOMRNEEHZD - RItiE%
BRI - Al FERAVEFI S AT i 58 5T BB AR ATER B 7 HIBBAT S AIE R IRTH o MR BN e
F - BERNHEXRSBET - PELURREARRASZATIEES  SRRSERRTNAEREENNERE  $50E
18T T E RS (Seoul Fashion Week ) 1 HIRBEARR A Z - BRI HBEETDAEERS  UEHRLER B
MARERBREG FEE - BIRE L EXBDHBIREL -

SRENEE
13:00-13:30 WE AGZEERE
13:30-13:40 Bis
13:40-14:40 B 7 HACHEBIBIR ? 1aaT ~ fTHHRIEE R B RS EE
% DEl Zyr gl BRIV IRTE B R IR YEZ1E Angelika Wang
14:40-15:40 Al FBIBREE | (BUuRER) BlFTR
B B B AR B 1 7 E 50l James Huang
15:50-17:30 s BRI SRR BB R ASREMER
HERREA £ 5LE Kim Hong Ki
17:30-18:00 IHISR9AS & SEE)AE TR

HaAN o FREFIEEIFRAESBEAE - BB " Accupass SEENE | REREBSIN - REMEFRE 1 2023/10/3 BRFERLE ©

2023 Taipei Fashion Week International Fashion Forum
Date: October 16th (Monday) 13:00 -1 8:00 (13:00 check in, 13:30 start)

Venvue: Eslit Spectrum Songyan Store, Performance Hall, B1

Online Live Broadcast Platform: Taipei Fashion Week Channel on YouTube

The International Fashion Forum this year will focus on issues of diversity and embraciveness, Al development trends, and sharing
experiences from international fashion weeks. We have invited Seoul fashion curator Kim Hongki, as well as experts in Al technology and
DE& (Diversity, Equity, and Inclusion) trends research, to share their perspectives. The trend of diversity and inclusion goes beyond changes
in body size and gender; it delves deeper into culture and social awareness, impacting the essence of designers' creations. This trend has
become a common core in recent years for major brands in their designs. While this trend is developing, how does Al bring convenience
and influence to the fashion design industry2 The forum speakers will provide exciting discussions on this topic.

Regarding the insights gained from the experience of hosting fashion weeks, the fashion industry in South Korea has been thriving
through the collaborative efforts of the government, businesses, and the private sector. Seoul Fashion Week has gradually become an
internationally renowned fashion event, and Kim Hongki will share his experiences related to Seoul Fashion Week.

The International Fashion Forum event is free to register and online live broadcasting will also be available. We welcome everyone to

actively register and watch online to learn more about industry trends and international connections.

Event Agenda

13:00-13:30 Check in

13:30-13:40 Opening

13:40-14:40 A bridge to communicate with Generation Z ? Exploring Fashion Self-Media Operator
DEI (Diversity, Equity, and Inclusion) in fashion from Angelika Wang
design, marketing fo operations - the present and future.

14:40-15:40 The Al wave is upon us! How should the fashion "Business Next"Chief Innovation Officer
industry approach it ? James Huang

15:50-17:30 The Birth of the Soul of Korean Fashion: Korean Fashion Curator and
Seoul Fashion Week Freelancing Writer

Kim Hong Ki
17:30-18:00 Live Q&A and Event Conclusion

Registration Information: Please check the announcement on Taipei Fashion Week official website. Free registration to participate the event through Accupass.
com. Tickets are available from October 3rd, 2003.

i BRI E IRIE
Fashion Self-Media Operator Angelika Wang
BAEHFHNBAE  EREEFZAH 0F @ #£E
BAREEMIEEEE  SHEHRDE - eI EEAEEN
HRE o MEFERSITHANET  BREEXEAR
Tt - AREERHENT - BBBFEIRRHEER
ZUHMEERE PR ES AT RIER ; 2023 F4]) -
WBRIZ Y Podcast £ B ELfE AFA "Meng A Dream BFiHiE5
8RS, o BEREARERSILUBILBAE « BABRF
RBR  FREUXFRESRBYEN -

With a deep-rooted passion for fashion and a decade
of experience in the clothing industry, having held positions in
purchasing, sales, and planning for fashion brands, Angelika
brings a diverse perspective to the world of fashion. She aspires
to democratize the fashion industry through the lens of diversity
and inclusion.

Angelika’ s love for both fashion and writing allows her
to convey themes related to the fashion industry and diversity
and inclusion through her written works. In early 2023, Angelika
established a podcast program and a personal platform called
"Meng A Dream: Fashion Dreams Planning." She believes that the
depth of fashion can be expressed through independent thinking
and personal viewpoints, continuing to make an impact through

both written and audio contents.

EEFHREARSMIER R50E
Korean Fashion Curator and
Freelancing Writer Kim Hong Ki

BEERHREA RBRFRELESN 2
FEPRED PR A [ A o EE S B AR 5T R AT A
BANRIA—BNRFRASZEAIDEBE 08
BRYZRUERGFERES S HIE (EGHEYE)
(Museum of Art) » LU #EREAE " #2hit TED J3 A8 1 B9 (2%
B 15 248E) (15 Minutes to Change the World )
Ah o R B HE A E AT A A R W R R i KRB
(EBARZI) (Seoul Collection) HIFFEE - ALK
BRFED @ S RRABIEE/ME -

Having multiple roles such as a fashion curator,
journalist, and writer, Kim Hong Ki has dedicated many
years fo reporting on the South Korean fashion industry and
designers. His writing style, which integrates fashion and the
humanities, has garered significant praise.

In addition to his writing, Kim Hong Ki has made
several television appearances as a guest on programs like
"Museum of Art" and the "15 Minutes to Change the World,"
often referred to as the "Korean version of TED talks."
Furthermore, he has served as a judge for Seoul Fashion
Week and the Seoul International Fashion Contest in the
"Seoul Collection" category. He has also curated various
exhibition events that blend fashion and contemporary ar,

demonstrating the fusion of fashion and modermn art.

(BEFR) BIFFR HRIF

"Business Next" Chief Innovation Officer James Huang

BRARE  TERSEEBNERENIMS (BuRA) 2l
¥R R ERMESR © Podcast 18 (BUBIRT) FRA > BiK
B AIMA 2B ETSERIER  BRBAAR EEET
RRAEEES

HBTSRASNE  EBBIIN D RREE
KRR -

As a developer, James holds a prominent role in Taiwan as the Chief
Innovation Officer of the influential tech magazine "BusinessNext". He also serves
as the fechnology editor and hosts a podcast program called "Digital Keywords'".
Over the years, he has conducted interviews with renowned business leaders and
thousands of startup teams from both domestic and international contexts.

His focus revolves around digital technology, business models, consumer
markets, and organizational transformation. Through his unique insights and
professional background, he has been able to convey diverse facets of

technology to a broad audience.
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STREET FESTIVAL

(EETRFHKE)
BHH#:9/29 (FH) -10/22 (B) 3 EREFRES & FRKE
BE2R—AEEKAR 2082 REABEEN -5 —&
MEEIEEEERR ! 9/20 () -10/22 (H) KEBHERETES
IR SR IN R S RS B REIE - B Columbia

R

Sportswear ~ Relove ~ MuseTime ~ SAMSUNG ~ AIGLE ~ ZXZEBB7E « COACH
L EERN RO TIREIRE  FERBDRERRETERES
RUEEBMNREREEREATREETE - LILRREBENSHAHRT
REMEL VOGUE ZONE » 12 LR ~ Bl ~ FREX LT EE BRI
B o b4 EHMBEREBIEATLIE R EXUS B HEMEHRESENE RZ
450e » R LEXUS BBREFTIRR + DUKE B RBIFRR A LERESE]
e

Xinyi Xiangdi Fashion Boulevard
Date: September 29th (Friday)- October 22nd (Sunday) Venue: Xinyi Xiangdi Plaza and
Xiangdi Boulevard

We invite everyone to be an integral part of Taipei Fashion Week 2023 and join the excitement in Xinyi District!
From September 29th (Friday) to October 22nd (Sunday), we're creating the exclusive "Xiangdi Fashion Boulevard"
for Fashion Week. It will feature the most trendy fashion and beauty brand pop-up shops, including Columbia
Sportswear, Relove, MuseTime, SAMSUNG, AIGLE, Domohorn Wrinkle, COACH, and more.

We've brought together the lafest in casual fashion, mobile technology, and preferred beauty and skincare
brands, offering exciting pop-up shop exclusive experiences and special promotions throughout the event. Don't miss
the eye-catching VOGUE ZONE, a hotspot for fashion, art, music, and beauty-themed interactive experiences.

Additionally, in front of Breeze Song Gao Branch, you can catch a glimpse of the all-new luxury electric

vehicle, the LEXUS RZ 450e, showcasing the future with sustainability and groundbreaking technology.

(EE | BREEXE x BEZR)
HH : 10/7 (7%) 13:00-22:00 302 : EHEERES & FIRAE
10/7-10/8 BRI E 2R BERRABE2HBEREFE  FEERANEILER
VOGUE ZONE #E HiBRZEBEMGHET » B Artistry FEZE K% ETVOS 1Rt 2 BEBRAR TS ~ FUI
WATER SRIHERRIER » WHOO Efiim R @ i@ ainih  DIRERERTE
NFMERERHFRE  ERABEAS 2R FHRYE  EX2AREEER
(S RERIIR i NI B A AR i AT HE ] |

Xinyi! Xiangdi Fashion Boulevard x Nuit Blanche
Date: October 7th (Saturday) 13:00-22:00 Venue: Xinyi Xiangdi Plaza and Xiangdi Boulevard

From October 7th to October 8th, in conjunction with Nuit Blanche, we invite everyone to
enthusiastically participate in weekend activities on the nort section of Xinyi Xiangdi Boulevard in
the VOGUE ZONE. We will have limited fashion booths offering beauty experiences provided
by Arfistry and ETVOS, FUIl WATER brings a concept of eco water drinking, as well as a display
of the latest Korean cosmetics brand WHOO.

There will also be a photo booth, and performances by up-and-coming talents from
various fields and hip-hop artists. This allows people to follow the path of daylight, embark on a
fashionable night tour, and enjoy the ever-beautiful fashion city of Taipei as it fransitions info the

night. This will energize us for the upcoming fashion shows!

(EE | BREEHE X 1E5)

HEf ©10/7 (7X) 14:00-22:00 ~ 10/8 (H) 14:00 - 21:00
HhE  ERERAE Lk

BEXMBNHFERERNFRE AEMEREEZER | 10/7-10/8 BRES -
RISBEIIEEEA - BRRFESERBEREL  REFEREZ2NERE |
FHARREMRE L TR, BEAMAN

BT FRaNKIE P& ~ AC FEIRS ~ JTEHT XINA ~ MULTIVERSE ~ Forty ~ €[5 High boy
W# RapShark » ODkizzya » BEE ~ BEE AR~ BER ~ KREX KK~ SERK&E (R
KAL)

Xinyi! The new voice from the block of Xiangdi x Hip Pop
Date: October 7th (Saturday) 14:00-22:00 and October 8th (Sunday) 14:00-21:00
Venue: Xinyi Xiangdi Boulevard North Section

Bringing fogether emerging talents from various fields and hip-hop artists, we'll set the stage on
fire at Xinyi Xiangdil During the weekend activities from October 7th to October 8th, we've invited
street performers, hip-hop artists, and more to deliver thrilling performances. Come and experience the
irresistable charm of the new generation of stars!
For further information please check on Taipei Fashion Week official website

Attists:FRAONKIE ~ AC ~ XINA ~ MULTIVERSE ~ Forty ~ High boy * RapShark ~ O.Dkizzya
TSENG CHUN-CHUAN ~ Cai Zhiyuan ~ Poan ~ Tang An ~ KIREXMUMU ~ babyMINT

%P5 Hight boy

TCFHT XINA

O.Dkizzya
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DOUCHANGLEE(WUM)

FRESIEES

STYLE STORES

9/29 (F) -10/22 (B) BEF&bnsk = XEBEIRER
SENEFEFHEE < —NEILRER - RY BTSN ARSI - IREBEBE
= B~ REESAZMEE  SEHRRHNERR/NE - BIISCE &EMNRIES
DURBERLERERNEEEE  BREERE BEhAR - RERE 30 BBAR
MIEREEE - BEEMR BERER BEMNE  BRIMESE  BIEF 2023 =
JLEFEEER BT ATE » EESENHEFNBISERABEARBRE » —RERE
EISARNRF R EE |
BEZERENMBL T2REER , BN

September 29th (Friday) to October 22nd (Sunday)
Multiple Fashion Enjoyment: Stylish Boutique Shops in
Three Major Shopping Districts

—— One of the highlights of the second half of this year is Taipei Fashion Week.

.~ In oddition to the well-known fashion shows, it also connects the three popular
districts of Xinyi, Nanshi, and the East District. It gathers the trendy vibes of the East
District alleys, the beloved Chifeng Street for coffee-loving hipsters, and the streets
of Xinyi filled with numerous high-quality boutiques. More than 30 super popular
| stylish stores from Xinyi, Nanshi, and the East District have been carefully selected,
including trendy clothing, quality dining, versatile accessories, light snacks, and
desserts. They will collaborate with the 2023 Taipei Fashion Week to ignite new
sparks, bringing unique stores hidden in the city's alleys quickly into the public eye.
Let's all participate in this lively fashion carnival together!

For more information about these stores, please visit the official website of "Taipei Fashion

Week'".

We.the abigails B Lt EEHAEFFEE

WAT {EEEREEFIE

SIEIKETRIE
STREET STY[H=

FFEfiie SAHEFSRRRREERS .

IREEERANG 7 (REEFEHS ? —ERINASE TR ONEIRE
BEE - EERESTRRIRNFEHRERIE | 22 ERFS Dresscode
HERSAREE - RIAEATIREB RS B 2023 ZALIFEEA - I - 3L
BHESEERREMEGHEE - 8L VOCUE BER TS » AKEHH

10/22 BB RS AGS |

SEENER : 10/1 (H) 14:00-18:00 HbE : HEEH | LiGE AR

| Dresscode | BN B EHOBS M AS

SEEDIST ¢ 10/14 (%) 14:00-18:00 HbZh 1 SOGO EHEEE 1 HEFMES

Dresscode : BEHREAFEAIELEEE
k EFLERENEL TE A, B

Fashion Street Snapshots: You Are The Personto R

Showcase The Most Beautiful Scenery of Taipei ';g a8

Street Fashion

'Do you like streef photography ? Do you have a passion for fashion2 Join the ] a8 ’ i\
annual Taipei Fashion Week event in Ocfober and showcase your fashion sense in \ ‘
street photography activities! Put on stylish clothing that matches the dress code, head > B A
to the street photography event location, and participate in the 2023 Taipei Fashion

Week - Fashion Street Snapshot. You have a chance fo be invited for a photo shoot

T

s i
=/

by street photographers, featured on the official VOGUE platform, and even win

entrance fickets of the closing show on October 22nd!"

Event Information: October 1st (Sunday) 14:00-18:00

Venue: MRT Zhongshan Station Xianxing Park

Dresscode: Wear your most confident fashion style

Event Information: October 14th (Saturday) 14:00-18:00

Venue: SOGO Department Store Fuxing Branch Ground Floor Outdoor Plaza
Dresscode: Wear your most chic Taipei fashion

For further information please visit Taipei Fashion Week official website.

STREET STYLE

10/14 (7%) RIE ! BEFEREIFS
B : 14:00-17:00 #12E : SOGO 1BEEE 1 BFSMNELS
AR EBR R EERLE AR ZINRAKSREL —REEHE -
10/14( 75 )14:00 ¢ SOGO £ BRSSP AMNE ISR A HAERES - B&E
IR BAEE R F5 /NG s& 5T Fi— ALLENKO3 F3E (% ~ BOB Jian fEEIE ~ JUST IN XX
AT ~ TANGTSUNGCHIEN SRk ~ PCES :GTRI = AR5 IEH
Bruno Chung * LA Story Wear BRIE E RIZRFI AREE - T BRmiEEd
RFRESE - HERE > B (2023 ZILRFIEE) BN -

4
b
pita

‘-@-’un

REBTRPHNREREFES  MATERENGE T
SRI1E sOCO 1B HEE 5 BAVERATANERERIBHIMEHE
& designer FFEERCAF ©

October 14th (Saturday) East District !
Fashion Flash Mob

" Time: 14:00-17:00 Venue: SOGO Department Store Fuxing Branch Ground Floor Outdoor Plaza

The series events of Taipei Fashion Week has extended the location from fashionable
Xing-Yi District fo the chic and frendy place of Taipei style- East Disfrict. A fashion street
flash mob show is going to take place at the outdoor plaze next to SOGO Department
Store Fuxing Branch at 2 pm, October 14th (Saturday). The performance is the closing
show of six designers- ALLENKO3, BOB Jian, JUST IN XXX, TANGTSUNGCHIEN,
B designer trio brand PCES, and Story Wear. They are going to promote Taiwan fashion
< and inferact with the public, which is a big plus for  “2023 Taipei Fashion Week” . If
| you are still interested in all these garments and accessories after watching the show,
please visit the select shop on the 5th floor of SOGO Department Store Fuxing Branch to

e
. ’ .
%gy see and purchase these designers’  creations.
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ENTZE FHEBER
WHEN CONTEMPORARY CRAFTSMANSHIP
MEETS FASHION

= EaFERI2RREDMESEDRRENRN CEHBEEARTIZR - 23 EB(CARANERT
Faprm 20 BREFNAETSET S  RRESBIES  RESES - BEBRTNNE -

it 5523 RERRARBRE R HERE Aw23 Ef TRERRBMEFHER - BRXCHECHAEILFE
BN =E - DR E R FRNAR - 2 TERIZE FEER, 5718 BI6E5=EERT
Bt BRI BRAMAVERN » WkhSHEFERE - FEERE LAEEESSUEHERIE

TEE{f Allen Ko
ALLENKO3 R—EH I SREF RN ERE @ 3 RFRE UL B - #asnE - ##
BERNES - ERREMEERIENARM A% 0 RFIREEES - ABS
ESHAEETER - SRS R ARET  REEREE - NINSRIARE
BECHAEEIR B (ERSISENRFTIER - R S REERENI NIRRT

R NN THEERERT ERMRATMERIENZE » KRR
BB o WA DIE R RIRSCE R LA - TRKEFR
RURSTEEESANERBEE)  B5 CHRRKEEENERE -
ALLENKOS is an experimental laboratory that breaks the boundaries of the body. The "3"
represents the combination of cultural issues, functional elements, and deconstructionism. The
team is composed of both rafional and emotional individuals who continually explore avant-
garde elements within themselves and human bodies. The brand incorporates anatomy
info fashion, experiments with primitive patterns such as skeletons and muscles, and uses

aiwan's century-old traditional craftsmanship has evolved into a thriving field of contemporary art. There is now a group
functional materials as a new understanding of anatomical techniques, all while exploring the

of contemporary Taiwanese craftsmen who have each transformed various traditional crafting techniques and materials,

boundaries between body and clothing.

researching new creative methods. Whether in the realm of art or product design, they have achieved remarkable success. The brand is dedicated fo providing functional clothing that not only serves a pracicol

From the SS23 Indigenous People's National Treasure Fashion Crossover to the AW?23 Traditional Crafts and Performing Arts K& Ching-Ke Lin purpose but also evokes a sense of sensibility. I fransforms deconsiructed functional styles into
Fashion Crossover, fraditional cultural stories have become a highlight of Taipei Fashion Week, serving as a source of inspiration M TEEMEMERE - ESFEFALH - FS ARTHIENE - EERNE A AR symbols. Additionally, the brand explores the potential for art in clothing, creating complete
and a platform for designers to explore their creativity and extend their technical capabilities. This "Contemporary Craft Fashion FiRRER BCHAIFEE - installation art collections and inferdisciplinary art exhibition events, thereby increasing the
Crossover" project aims fo promote contemporary Taiwanese craft culture, explore the practical applications of craft techniques, BRI GR BMHNEARNFTHRE ASBERFZENEGTE - ASEEAR visibty of avan-garde stles in Tafvan.
R A EHE Florence Lu and seek commercial opportunities. It continues to generate discussions and cultural recognition on the infernational stage. YL MEREBRSEDITEALMN - DURFRAVEEZ ODERITIERZ(LET - N

TEEBRAVEEETBE ~ ABRAEER » MBI B BB BN R A INREZEN
BAEERE - HRARA - ASPT - BREZENEE - KETHNERTR - K7
" have broken a piece of me HERRS -

|-

o

RAREARWRT - Ao
MLEEENSE  BTEEEFERIER
[RANESRRAVETRE - (BERL TR -
EEFENERIBRAMERENTIE
LI BEATRIRRZEENSERE
i BAE - FEIER R H BHAEMLE -
MIERARKATEEN - HBEBRE
MEERIEER » thEF A AR
ERTERIZHHEER NEA - 3R
BRI o AR B HIIEARE LT
A& RREREER - EVRAE
= R E MR ARV o
RRIBABARIE  MEFRELHKR
iy !

—
—

The artist Ching Ke Lin, known for his bamboo craft arisiry, has been confinuously delving into the land

to explore the commonality between humans and bamboo. He refines his own creative vocabulary
within the pure natural principles.

Inspired by bamboo's qualiies of both resilience and flexibility, which carry profound life philosophies,
creative potential, and cultural craftsmanship transcending time and space, Lin immerses himself in the

forests with the innocence of a child's playful heart fo appreciate the ever-changing world of bamboo.

1.

By

my

maintain a three-dimensional perspective on the industry's present and past. He aims to dissolve the
barriers between people, people and bamboo, and fime and space, breaking free from fraditional

perceptions of bamboo and establishing a contemporary outlook.

>

=

—

Tl

Through unrestricted design thinking, experimentation, and practical application, Lin strives to O
wW

l

SaL

B<5# Tang Tsung Chien

TANGTSUNGCHIEN [R 4 @R 2022 FIEANIL » RIS B T EDIFEL RS
BiE - MEERRr . EEAE  BRENAHBREESRENIZER
RIVBEREREENR » YITHRASLEREZTER - ZRERM
BMAEREHNEIEILIEE - Rt EE2EFOERNAFAINEA
FEERIP - FTRERVER  BERERTIRFTRIRITE © BT
AFHYES » PR ELHIATAENY -

The designer brand TANGTSUNGCHIEN was officially established in 2022. The style

of the brand places a strong emphasis on tailoring and deconstruction, featuring bold

Gratitude to nature for its gifts of gold, stone, trees,

and bamboo all these precious materials. The

island we're living on is so rich in resources,and has
provided Taiwan's traditional craftsmanship with a
solid foundation, much like a great nurture from a
mother.

However, with the transformation of contemporary

lifestyles, young contemporary craftsmen and

craftswomen in Taiwan have gone beyond

SEUAE ONVNH 13 JIAVT X G-

radifonal crafismanship. They have infused various BF/\E Sumee Su and vibrant prints, meticulous attention o detail, a carefree sense of asymmeiry, and R Ya-Chu Kang

forms of pure aristic thinking into their work, along BVNEHAEREMER  REARANANZHEESR a rich foundation in craftsmanship. The collections navigate the realms of fradition and BHAAESEMEEEINENR - LU ESIRNIME
with a heightened awareness of environmental FHAAER - BHNEE/NEEEYL NNEEZE contemporaneity, breaking free from cultural boundaries between East and West while B BEARA  FIB M - XEERRERE S EET
issues. This shift has brought their creations from the H— B S - BReEEe TR e EsHE embracing diversity and inclusivity. It functions as a creative studio that encompasses WIRIE + ETIERE B B ST S TR Bt RUSR

realm of ever\/doy life to the art galleries. fashion, art, and home decor.

KIZH  BRSBPAT (M4 ) UIRTEMEN
R DiRBHNFERSBREEETLUREIUE

BETENET - BBERESERIE - AEBANBIRK
SHERE - DRRBHBULENE K BTRESR

As for the future possibilities of craftsmanship The designer infuses his life experiences of both Taiwan and France into each collection,

development, it may only be through continuous breaking away from

experimentation and collision of ideas that new % - HRENSEA N BRI - traditional frameworks 2 - R LB S E85E) « ATERE BIERE)
paths can be forged. The collaborative project Dream Su was born in an artistic family, with her father being and introducing KBS LAt @8 HEE

"Contemporary Craft and Fashion Crossover" is a renowned ceramic artist in Taiwan and her mother being unexpected O'Td playful Ya-Chu Kang is a muliidisciplinary arfist who works with various
an exploration of this very proposition. Elements a painter. Growing up in this artistic environment, she not elements. This injects materials and disciplines. She uses the trajectory of fiber weaving
like bamboo, stone, and metal, which are not only cultivated a deep appreciation for the arts but also new vitality info fashion as a path for thinking, conducting field research, studying literature,
commonly seen in clothing, are being used to became the youngest national master craftsman in the field and opens up new and asking questions fo locate her position in the present. Through

of metalwork in Taiwan. possibilities within the

She specializes in gold and silver filigree work (known as "liu indusiry.

explore new clothing structures. Plants become this process, she gains an understanding of the uniqueness and

patterns, and the consciousness of the land is differences in her cultural background.

si" in Chinese) as well as the use of stainless steel wire. She

woven into the stories of the garments. As a result, Her artwork raises questions about issues such as globalization

employs weaving techniques to twist and

craftsmanship is no longer confined to being just and the relationship between human beings and nature. It is based

WHEN CONTEMPORARY CRAFTSMANSHIP MEETS FASHION

then weld or fuse mefal wires, transforming

craftsmanship; fashion has evolved into an art form! on the global hisfory of textile culture and contemporary social

the rigid nature of metal into lively and behaviors, exploring the relationships between craftsmanship,

dynamic lines in her artwork. physico| labor, |iving conditions, migration, trade, and social

structures. Kang's work delves into the intricate interplay of these

factors within the context of contemporary society.

EaiRE
W EETESA X TANGTSUNGCHIEN Bk
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SROBE Roy Chang, ZFE5R Poor Lee
FRE< Mm% 8=D IERVAKIZHY 2023 » FHRI LA
FEERIRERTA 52 RERDHILR
RIS - RIEZ FHIRIAT RELR T B
B S AlEREESMNERATAEM -

The fashion brand 8=D was officially established

8 X SR

in 2023 by two fashion designers with different
specialties, Jia-Quan Li and Ya-Jie Zhang. They

have merged their years of experience in clothing

$EI8{% Eileen Chung

HMEEIRERE  BRAEGM - B TEE THEE

LU R A R B BSOS RERHAIFER -

MABHLERAETEIRNE  BRERSARBERNIE @ AR
HEBENHEE  EEMELPHEALET

= Fiber artist Eileen Zhong specializes in using various materials such as

customization and design to create a brand that

explores limitless possibilities in fashion.

FAST  XOH 4ot
-1

threads, hair, wool felt, fabrics, and more, employing techniques like
weaving, knitting, knotting, stitching, felting, and patchwork to express her
artistic concepts. She uses fibers to document life situations, capture the

dynamics of self and inferpersonal relationships, and engage in dialogues

between individuals and society. In doing so, she seamlessly integrates art

into everyday life, making it a tangible and integral part of our existence.

T Flesh 4

LEREX
EBAI A X SHAO YEN FRBIZ

CHIU : ' |

- EPRIR - —EHMERANAE
BRIRE AN AERST -
BEENRARBELE N IAE - |’

fEF - BT R « A5E - fE

B SL TEMBE 2B 2006 2 B

2k (BRI Posi At ©

NE TR 1979 BRES  EFN+ZFERESE

- BRIMAIRIESMEIRE - KA BANFREME

- HEMAIFRE - REFASNEITFEERE -

TR
K Chiv Chuang-Yong, the original creator of stone art, has

TAIWWANESE CRAFT ART MEETS FASHION

PRENZ Shao-Yen Chen
RENZEHXINRANREF T BAMTR BB R RERFTH TR
2010 £ RKIZ[F) 4 fE SHAO YEN » fEmE RS « TERAIRH
me ERERENME  UHREHRESRE - B2 RBERAK
EEEE - WAEEFRE B M RIREE BRIk ST Bjork »
P BEMEB AR EFIFEENEFITERIOSER -

Chen Shao-Yen graduated from the Central Saint Martins College of Art and

always aimed fo carve out a unique form of stone language
within the existing field of stone artistry. Using natural sione
patterns from Yu Li Township in Hualien County, Taiwan, he
utilizes the natural lines of the sfones to do paintings. Over
time, the application of the elemental essence of raw stones
expanded fo incorporate various other materials such as

wood, ceramics, metal, and more. In 2006, the art form was
it

officially named "Posi Art."
Posi Art has a hi

inception in 19

Design in Llondon with a degree in fextile and fashion design. In 2010, he

O years since its founded his eponymous brand, SHAO YEN. His work places a strong emphasis

u Chuang-Yong, is a on the fusion of culture, craftsmanship, and creafivity. He is skilled at ufilizing

pioneer in of stone

and

UﬂdeleS diverse materials and challenging new clothing structures.

arfisiry, a Chen Shao-Yen has participated in numerous fashion events, including London

styles. and Paris Fashion Weeks, and has gained infernational exposure at significant

fashion exhibitions. He has also created clothing styles for artists such as Bjork,

Shu Qi Jolin Tsai, as well as costume designs for Cloud Gate Dance Theater.

2021SS " EAYIFE |

®
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ZHE_ RYOJI TADA
RESRIDBIRARESR RER HhEE
CHAIRMAN TAIWAN ITOKIN CO,, LTD. BT R R
Director of Textiles and Fashion Design

Department, Taiwan Textile Federation

i3S Florence Lu
Tatler Taiwan R¥E&K
Tatler Taiwan Editor at Large

ent Stores

{AIJRZE Zhaohua Ho
BCRBBRREE R
Dean of College of Fashion and Texiiles,

FuJen Catholic University

AR {E Sabina Lin
FRER R

China Times Reporter

H4%E Travis Hung
VOGUE Bty =47
VOGUE Fashion Managing Editor

17T Kora Hsieh
Harper's BAZAAR i)
Harper's BAZAAR Editor in Chief

ZF B Lien-Chuan Lee
TEPTRER

Advisor of Executive Yuan

A& Judy éhou
ISR / BIREERIEE

Stylist / Digital Content Creator

£FBlE Feng-Yu Hsu
BRASLTERRR
Dean of College of Design,
Shih-Chien University
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PRERNBIRAT ~ BRABRNBRART  #REBFGTEZIZRE

ZBIEETE Reach ~ HRC Dance Studio

PHRERNBRAT  BERR

FUEBRKMBRAR - 2R

& Presented by CNCC EHEREERAKRMNERAT
%4 /A F] Production Company TypeX Creative
BB #EEL Creative Director | JYUN CHANG ZEEf

SETHEES Art Director | Saem Xu
SEH Talent | Jimmy Liv %'Hﬂ(
K Production | Kokoh Lo

ETRBEHES Photographer | Puzzleman Leung

FERBEEET Graphic Designer | Yee Hi
#EFZ28% Film Director | Jyun Chang

&2 1638 Director of Photography | Frank Shih

J& BT Gaffer | Zhong Cheng zeng
4550 Al Effect | Yee Hi

3D E)EELETED 3D Animator Designer | Swayy  Bob Wang
% HABIEEEIRR & Cut & Colorist | Jyun chang
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THBHE Art Director | [B_ZE Rickie Chen
SEEERET Art Design | E4HE lan Fu
HITHES Execution | FREIE Steffi Chen
11T BHEE Execution Assistant | 5RH/E Ya Lan Chang ~ 15 51E Emma Yang
T Photographer | PRAHH Cheng Chen
HESZBHIE Photographer Assistant | [RARZ IN Ru Chen ~ [REZES Wei NI Chen
14552 Models | JE21F Vanessa © MBS Xuan ~ T 3K8¢ Ziv » JAF IR Shine ~ MEHE Kyle ~ H5F 3 Jose ( CATWALK)
{EH Makeup Artist | H5{E3% Angela Chiang (FEZIF & TKE2) ~ 5RID Yun Chang ( HEE & MERE )
PEFE JinYinlin (AFHR) ~ ERFT Cynthia Tsai CGIFFER)
{bH&BHIE Makeup Artist Assistant | SFEZE Yi Hua Kuo
8 Hair Stylist | BRARTS Kriz Chen ~ 55 Peter Hsu ( EROS Hair Styling )
FESEE Mia Pan ~ ZZ1EE Anne An ~ ZXE R Bruce lee ( HC hair Styling )
4 E2FERY Projection Background | HEEEEA L EHA R/ F) Projection Background | www.kanro.com.tw

Sunny Chiang ~ Roxanne Chen * ¥ OECBEET

ISRE ~ ERBRERERAR  Baek AELAER AR

W+Salon » W+Salon * Mia Tsai
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Taiwan Textile Federation
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